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Inuit Art Foundation’s Igloo Tag Program
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The Canadian federal government introduced the Igloo Tag Trademark in 1958 in
order to identify artworks made by Canadian Inuit.
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The purpose of the Igloo Tag Trademark was primarily to separate Inuit-produced
sculptures from mass-market, mass-produced, fraudulent works not produced by
artists of Canadian Inuit origin.
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In March of 2017, Indigenous and Northern Affairs Canada (INAC) transferred
ownership of the iconic Igloo Tag Trademark, and its management and administration,
to the Inuit Art Foundation (IAF).
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The Igloo Tag Trademark is only applied to Inuit Art, including:
AL ALIC® e A*dC® ADCPV-a.®*DD 4™ PP<do Ao*o< hay>rL¥.oc, >do*L:

e Sculptures Ya <L o°

e Textile art r*ALo“

e Crafts <M< ha *J<IPLNC

» Ceramics LGTC NarLyo©

e Jewellery ¢P>NPNES, DYTE, <ULD>NC

* Fashion goods, such as: shoes, boots, hats, scarves, socks, gloves
and mitten <=oG< A5: APULDYS, b, aNAS, ‘d*UPPAS, c™P<, LS,
><]|HA“>



There are 3 license categories A*LA>< NN a.oa.A*dC*CPa. D"

* Artist Association or Non-Profit Organization Na *J<®*Dcnerc
bD"A BN P><_5<R Pa>yP>*N>a LNt bD7AbNNe

* Inuit Art Retailer o>A<PNb*<* D Na Lot
e Inuit Art Distributer o>A<*hb®<* D Na U<llo® A5 d<I<®d"



Licensees a-saA*dCbeD-
1. La Guilde (formerly) Canadian Guild of Crafts

2. La Fédération des coopératives du Nouveau-Québec Ac M (oaé\®)

3. The Northwest Company o>44

4. Arctic Co-operatives Limited (Canadian Arctic Producers)d<i<td® >P>*C*2Dl <
5. West Baffin Eskimo Co-operative (Dorset Fine Arts)P**LAC d<1<*d*c

6. Coppermine Cooperative “ds_5>*D< i<

7. Government of Canada ba.CP>< L<L*L*

8. Government of Nunavut, Department of Economic Development
&Transportation oa < L<lL™L°

9. Central d’artisans du Québec d<AIN>< ha *J<IDcnrc
10. The Canadian Arctic Co-operative Federation Limited d<<d< ¢2>c*L¢
11. Nunavut Development Corporation na 2 Af-c<INn.pbd€ dI<AN™LC



New Licensees »Cc a _sa AtdCh*DC

12. Carvings Nunavut oa 2T ha *J<I®*Dcnr©
13. Winnipeg Art Gallery Aa A< < Cd7Lb%\"
14. Snow Goose b*J*™® o P>Aa 4"

15. Inuit Gifts A bAS DIP<I*LC



Why is it important? b oA'Lc <D0 b*<?

The Igloo Tag Trademark establishes provenance allowing collectors, curators and
dealers to connect an Inuit artist with their work as well as by adding tangible value to
the artwork.
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The Inuit Arts Economy Study (2017), commissioned by Indigenous and Northern
Affairs, concluded that consumers are willing to pay an additional $117 on average for
pieces sold in association with the Igloo Tag Trademark.
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This adds approximately $3.2 million annually to the Inuit arts economy.

CALAN 5J S3.2 T<"Na® PabDbo® AcAUs® AbAS PaDyD>*<C ™ o< ha >Lbd".

Many collectors will not purchase an Inuit art piece if it does not come with an Igloo Tag
Trademark.
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Other <I/™C

* Should other media be marked with the trademark
Do other types of contemporary Inuit art also need to be protected ?

o M Ao o ha 7DD Cdl a™ DO a ba A*d/ N b R*bA?.

 Would subject matter have to be specifically “Inuit” for the trademark to apply. Should
the trademark’s use be expanded to include music, would it have to have something
about it that made it distinctly Inuit, like throat-singing or drum dancing?

e Ab*aCha ¥V ApMU<YA*a DN LHP<E, APNS APMC
aoa A NALDARE? D> 55 PP P >Y*D< bC'y*D

* Collaborative Works: There are many Inuit artists who work with other non-Inuit artists
on a regular basis, which presents an issue for the application of the trademark.

¢ bD"MBNM Do NaDULAS IMALC Na *d<I®NS Ao LA D> Do bD"rbNbH™* oNe
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Consultations <I*bNbo-*

As part of its management of the Igloo Tag Trademark, the Inuit Art
Foundation is undertaking comprehensive stakeholder engagement
to determine how the use of the Igloo Tag Trademark can be
expanded to better support Inuit artists across the country.

ADoA" NaIAL¥ Dnrtdc DLAMC BN ™l APDHAL™IT™
a>a AdCT S A'SNB™oN°, A <P bNBGAL®>C PodLoC a>a AJCTC
DAY AbvebeoPL I Ab*aC ha J<IL*Nao®.



Nunatsiavut Specific

Current production of arts and crafts in Nunatsiavut today include:

Stone and antler carvings, jewellery, grass work (basket, ornaments), textile art, sealskin
garments, caribou hair tufting

Potential license holders:

Nunatsiavut Government

Inuit Community Governments (ICG)
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Connected

Consultation

Get Updates from the IAF

Sign up for our e-newsletter today at:
uitartfoundation.org

Authentically
Inuit

Subscribe to the Inuit Ar
Quarterly, the world’s only
Inuit art magazine

2534 km

As part of the Inuit Art Foundation's to Nunawut,

commitment to widely consulting on 10 steps

the future of the Igloo Tag Trademark, to your mailbox.
it is offering all stakeholders the
opportunity to have their voices heard.
In addition to in-person consultations, ST OFFe

the Foundation offered online surveys 1 year in Canada only $5 + tax
specifically for artists, collectors and
distributors in the winter of 2018.

@InuitArtFoundation
@ @nuitaArtFoundation
o @InuitArtFdn

These results have helped us
understand the perception of the
Igloo Tag amongst the three primary
demographics of Inuit art. From this
point, we have learned what we need
to improve upon and now have a better
idea of the direction we should be
moving in.

www.inuitartfoundati g

it Art Foundation is a registered charitable
Canada (BN #121033724RR0001) and
. e United States (#980140282)
To read the result, visit

iglootag.inuitartfoundation.org/survey




