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1) Content Creation: (a) SME Website

Aim: use the Internet to reach out to the greatest number of SMEs
and SME support institutions with practical information on IP
from a business perspective.





Total Number of Hits for the SME Website

0

20000

40000

60000

80000

100000

120000

Ju
l-0

1

Sep
-0

1

Nov
-0

1

Ja
n-

02

M
ar

-0
2

M
ay

-0
2

Ju
l-0

2

Sep
-0

2

Nov
-0

2

Ja
n-

03

M
ar

-0
3

M
ay

-0
3

Dates

N
um

be
r 

of
 h

its



Content Creation:
SME Website

• Some Highlights:



Content Creation:
SME Website

• Future Tasks:



Content Creation:
(b) CD-ROM

Aim: publish the entire content of the SME website in
a single multi-language product



Aim: reach out regularly to partners and interested readers
with articles, useful links, case studies, best practices,
activities on IP for SMEs. Currently in 3 languages.

• Subscribers:
January 2002: 700 October 2003: 4,669

• Future Tasks:
- survey of readers to improve content

- improve lay-out

- increase contribution from outside experts
- send newsletter in all 6 UN languages

Content Creation:
(c) E-mail Newsletter



Content Creation:
(d) Articles

12 substantive articles for WIPO magazine. Republished on
SME website. Examples:



Content Creation:
(e) Papers

Over 20 substantive papers on a broad range of
issues. Some examples:



Content Creation:
(f) IP Guides

• New Series of Guides on IP for Business:



Content Creation:
(g) Other Products

• Manual on marks, collective marks, certification
marks and geographical indications (under
preparation by external consultant, in cooperation
with LAC Bureau)

• Publications with external partners



2) Adding IP to SME Products

Aim: Include an IP component in publications, activities,
toolkits of partner institutions targeted to SMEs

Activity:

Examples



Adding IP to SME Products

Activity:
Joint publications with SME-oriented partner

institutions

Examples:



3) Events

Strategy:
1. Bring IP issues to SME events
2. Bring business perspective to IP events
3. Video-conferencing wherever possible
4. Provide background documents and/or PPTs to

internal partners
5. Work with appropriate external partners to

guarantee participation from target group
6. Include IP within broader framework of support

to SMEs for enhancing their competitiveness



Events

Participated in (or made substantive contribution to)
83 events worldwide (period Jan 2002 - Sep 2003).

Nature of event 2002 2003 Geneva
Events organized by SMEs Division - 2 1
Events organized by External Partners 22 11 2
Events organized by/with Internal Partners 22 11 10
Background documents for internal partners 6 - 6
Videoconferencing 5 1 6
Expert meetings (OECD + INSME) 2 - -
Expert missions (Asia and Africa) 2 2 -
Participants 5140 1900



Events

Main external partners for events:

Main  External  Partner No. of events
IP Offices 24
Intergovernmental Organizations 15
SME Support Institutions 9
NGOs 8
Universities 7



Events

Future Tasks:



4) Research

Aim: Understanding the current IP environment for
business and IP use by SMEs

• Norwegian SMEs and the IPR
System: Exploration and Analysis

• WIPO Survey of IP Services of
European Technology Incubators

• National Studies on IP and SMEs
(Bhutan, Mongolia, Nepal,
Philippines, Sri Lanka)

• Study on Copyright Industries in Arab Countries



Key Deliverables (2003)

• Web site in 6 languages
• CD-ROM in 6 languages
• Monthly E- Newsletter in 6 languages
• Bi-monthly Articles in WIPO magazine
• Substantive Papers
• Six WIPO Guides in IP for Business Series (+ national

customization)
• National Studies on IP and SMEs
• Three Joint WIPO / ITC Guides



Resources

• Human resources: 11 persons



Key Challenges

• Working closely with SME Focal Points and SME
Support Institutions

• Benchmarking best practices

• Working in Arabic, Chinese, Russian (e.g. Newsletter)

• Video conferencing

• Bringing new products to market faster

• Making website the key reference on IP for SMEs
worldwide

• Information collection and research



Thank You

federico.guicciardini@wipo.int
www.wipo.int

www.wipo.int/sme/en/index.html


