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Key Advantages

- Broad protection
- Control in the market
- Surveillance of non-authorized uses

- Prevents infringements
- Provides an opportunity to position the Gl locally
and worldwide
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Benefits

- Market transparency

- Quality of products

- Consumer protection

- Fairtrade

- Informed decision making
- Visibility to producers




Marketing Strategies

Disruption in
Tourism Consumption
Habits

Sustainability
component

Organic food




The International Trademark Association (INTA)

fdiaz@inta.org
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https://www.inta.org/
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