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Overview

• GlobalInternetUsage

• WorldwideElectronicCommerce

• Impactof ElectronicCommerce

• EconomicPotentialof theInterneton Businesses

• EconomicImpactof InformationTechnology

• Wideningof Digital Divide

• Whatis Microsoft doingto realizetheregion’s
potential
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WorldwideInternetUsage

• 1 in 6 peopleusetheInternetin North AmericaandEurope.
(NUA)

• In Europe,thenumberof Internetusersshouldleapfrom
28.4%to 67%in thenextthreeyears,which meansthatas
manyas200million Europeanusersareexpectedto beonline
by 2006,accordingto ForresterResearch.

• Thenumberof womenusingtheInternetworldwidepassed96
million or 45 percentof theworld'sInternetusersin 2001.
(ComputerEconomics)

• In 1993,therewere26,000domainnamesin use.In 1999,
therewere5 million websites.(U.S.Departmentof
Commerce/Netcraft)

• In 1993,3 million peoplewereconnectedto theInternet.By
theendof 2003,morethan560million peopleworldwidewill
beconnected(ITU).
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InternetUsagein theArab World

• In theArab world, thenumberof Internetuserswill reach25
million by theendof 2005andInternetpenetrationratewill
grow to eightpercent,almosttriple thecurrentrate,according
to MadarResearchGroup.

• TheUnitedArab Emirates(UAE) hasthehighestInternet
penetrationratein theArab world with 27.69percentof the
populationhavingaccessto theNet.Bahrainhasthesecond
highestpenetrationratein theregionwith 22.06percent.

• Both UAE andBahrainareexpectedto increasetheir
penetrationratessubstantiallyoverthecomingyearswith 38
percentof theUAE havingNet accessby year-end2005,
comparedto 32 percentin Bahrain.
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InternetUsagein theArab World (contd.)

• Currently,SaudiArabiahasthesinglelargestInternet
communityamongall Arab countrieswith 1.6million Internet
users.EgyptandtheUnitedArab Emiratesfollow with 1.5
million and900,000usersrespectively.

• By theendof 2005,Egyptwill havethehighestnumberof
Internetusersin theArab regionwith 6.5million Net users.
SaudiArabiawill havethesecondhighestnumberof Internet
usersin theArab world with 4.48million users,while Algeria
will have2.4million.

• However,while mostArab nationsareexpectedto see
significantrisesin their onlinepopulations,Syria,Iraq,Yemen
andSudanwill continueto trail behindothercountriesdespite
two- andthreefoldincreasein Internetusernumbers.

• TheArab world populationis estimatedat 280million people.
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Source:GlobalReach(global-reach.biz/globstats)
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Dial Up InternetTariffs
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Electronic CommerceGrowth

• Thesizeof theglobalInterneteconomywill exceed$2.8
trillion by 2003,accordingto InternationalDataCorp.(IDC).

• ForresterResearchpredictsthatby 2004,onlinecommerce
will reach$6.8trillion. This hugeamountcomprises
Forrester'sprojectionfor bothbusiness-to-businessand
business-to-consumertransactionsonline.

• Theanalystfirm projectsthatwhile theUnitedStatesand
North Americacurrentlypresideoverthemajority of online
transactions.However,thatwill shift in thecomingyearsas
Asia andEuropeannationsbecomemoreactive.

• TheU.S.will have47%of theworld e-commerce,Japan13%,
Germany5.7%.
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TheInternetandBusinesses

• SmallbusinessesthatusetheInternethavegrown46%faster
thanthosethatdo not. (AmericanCity BusinessJournals)

• Forty-fourpercentof U.S.companiesaresellingonline;36%
moresaytheywill do soby theendof theyear.(Association
of NationalAdvertisers)

• ForresterResearchreports,onlineadvertisingis expectedto
reach$33billion worldwideby 2004.

• Smallandhomeofficesspent$51.1billion on high-techgoods
in 1998.(IDC)
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EconomicPotential of the Internet
• Reducingtransaction costs.Becauseroutinetransactionsarehandled

morequickly, conveniently,andinexpensivelyusingInternettechnology,
manyfirms—especiallythosein data-intensiveindustriessuchasfinancial
servicesandhealthcare—cansignificantlyreducecosts,ascanthe
governmentsector.

• Boostingmanagementefficiency.UsingtheInternetasa management
tool in productdevelopment,supply-chainmanagement,andotheraspects
of businessperformancecanmakeeconomicsectorsmoreefficient and,in
theprocess,causesignificantrestructuringof thosesectors.

• Increasingcompetition, making prices more transparent, and
broadening markets. TheInternethasthepotentialto bring marketscloser
to thetextbookmodelof perfectcompetition,in which largenumbersof
buyersandsellersbid in a marketwith perfectinformation.

• Increasingconsumerchoice,convenience,and satisfaction.Many of the
benefitsof enhancedproductivitywill becomeevidentin greaterconsumer
convenienceandexpandedchoices.
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WorldwideeCommerceGrowth

2.4%$81.8$31.8$13.7$6.8$3.6Latin America
9.2%$98.3$59.5$30.7$14.4$6.5Netherlands
4.3%$142.4$71.4$33.8$15.6$7.2Italy
5.0%$206.4$104.8$49.1$22.1$9.9France
7.1%$288.8$165.6$83.2$38.5$17.2UnitedKingdom
6.5%$386.5$211.1$102.0$46.4$20.6Germany
6.0%$1,533.2$853.3$422.1$194.8$87.4Western Europe

16.4%$205.7$100.5$39.3$14.1$5.6Korea
16.4%$207.6$96.7$36.9$14.0$5.6Australia
8.4%$880.3$363.6$146.8$64.4$31.9Japan
8.0%$1,649.8$724.2$286.6$117.2$53.7Asia Pacific

8.4%$107.0$42.3$15.9$6.6$3.2Mexico
9.2%$160.3$109.6$68.0$38.0$17.4Canada
13.3%$3,189.0$2,187.2$1,411.3$864.1$488.7UnitedStates
12.8%$3,456.4$2,339.0$1,498.2$908.6$509.3North America
8.6%$6,789.8$3,979.7$2,231.2$1,233.6$657.0Total ($ B)
salesin 2004
% of total20042003200220012000

Source:ForresterResearch,Inc.
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EconomicImpactof Information
Technology• TheworldwideIT industryis currentlymorethan$1 trillion andis

expectedto grow to morethan$1.5trillion by 2006.Spendingon services
andsoftwarewill grow twice asfastasspendingon hardware.

• Employmentis dividedby aboutonethird industryparticipantsandtwo
thirdsIT professionalsin IT-usingorganizations;about70 percentof
industryjobsarein theserviceandchannelssector.

• IT-relatedemploymentbetween1995and2001grew50 percentfasterthan
thedeveloped-countriesemploymentrate—morethan7 percenta year
from 1995through2001.

• Tax revenuesfor governmentsfrom IT-relatedactivitieshavegrownmore
than40 percentsince1995andshouldgrow another40 percentby 2005.

• Asia is expectedto leadin IT spendingwith Chinaprojectedto grow the
fastestat a compoundannualgrowthrateof 27 percentby 2005

Source:InternationalDataCorporationIDC
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IT Spending

Source:InternationalDataCorporationIDC
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IT relatedpositions

Source:InternationalDataCorporationIDC
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Tax generatedrevenue

Source:InternationalDataCorporationIDC
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IT relatedemployment

Source:InternationalDataCorporationIDC
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WideningDigital Divide
• A UnitedNationsstudyfoundthedivide betweentheArab and

advancedworld is "staggering."
• TheU.N. saysimprovinginfrastructure"is critical to closing

thetechnologygap."
• Arab officials acknowledgethatby failing to keepup on

technologicaladvancestheArab world risksfalling furtherand
furtherbehindtherestof theworld.

• Theproblemis morebasicthana lack of computers,according
to theU.N. study.It saysit is difficult to learnabout
informationandcommunicationtechnologiesin Arab states.

• Thestudyfoundthereis a slow paceof reformwithin Arab
telecomsectors,andpooraccessto informationresources,
limited personnelanddifficulties with theregion'seconomic
development.

• Also, usingtheInternetcostsmoneyandmanyfamilies
throughouttheregioncannotafford it.
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RealizingPotential

• Microsoft andArabization:Arabic is a 1st tier languagewith
thelaunchof Office XP.

• Researchcentersin RedmondandUnitedArab Emirates
• Roadshows:Microsoft OpenDoor,Microsoft for Partners,

Dot Net Clubsin universities,etc
• Bridging theDigital Divide: Microsoft CommunityAffairs
• Microsoft ElectronicLibrary in Jordan& Lebanon.The

programis beingduplicatedin otherArab countries.
• Microsoft Mobile ElectronicLibrary (SmartBus)in Lebanon
• Microsoft joint programswith SchoolsOnline,Fondation

Saradar


