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Introduction
Trademark: Building a Brand / Don’t kill your own brand

« Consistency
« TM
¢ ®




Case Studies
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Trademark — Justick
Patents

 PCT application
 US, EPO patents

http://www.youtube.com/watch?v=zVeE1j5cdPw



http://www.youtube.com/watch?v=zVeE1j5cdPw

Case Studies
Jo’M Cosmetics

(J Jo M Cosmetics: est. 2005

. Herbal or natural cosmetic

range

 Trade marks
= Jo'M
= Jo’M Cosmetics
= South African patent

= Copyright — packaging /
insert




Case Studies
Altis Biologics
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o Altis OBM

Altis Osteogenic Bone Matrix (Altis OBM ™) - Dr. Nicolaas

Duneas & Nuno Pires (South Africa)

Dr Micolaas Duneas and MNuno Pires, from South Africa, are the winners of the Innovation Prize
for africa (IPA) 2014 Grand Prize. They received USD 100°'000.00 for their Osteogenic Bone
Matrix {OBM) innowation. This is the first injectable porcine derived BEMP (bone morphogenetic
proteins) medical device in the world - an innovative product for the treatment of bone
injuries that voids through the use of a regenerative biological implant.



Case Studies
Eyeborn — Orbital implant

Eyeborn — Restored Quality of Life for the Visually Impaired
by
W B du Preez', P W Richter', D Hope' and C Kotze?
71 CSIR Materials Science & Manufacturing. e-mail: wdupreez@csir.co.za, Tel:

072 84171 4955
2 Cerdak (Pty) Lid, NMitunzini, Kwa-Zulu Natal

Abstract

E1~,.-'eI::u:::lrn®I is an innovative hydroxyapatite orbital implant used to replace the
eyeball of a patient who has lost an eye. A prosthetic eye cap is fitted in front
of the Eyeborn® implant, restoring the patient’'s appearance and improving his

quality of life. The product was developed with funding from the South African
Innovation Fund.

Fig. 5: A patient before (a) and after (b) having received an Eyeborn®
implant



Case Studies
Eyeborn — Orbital implant
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Case Studies
Dry Bath — Head Boys

“It didn't work as well as | thought,” he explained, adding that it would remove the
body odour but would flake on the skin after the gel dried, looking unsightly.

Marishane then brought in Dr Hennie du Plessis, a chemical engineer with
experience in developing personal care products, who improved the formula and
resolved the problems. Du Plessis is now a shareholder and product manager of
Headboy Industries, Marishane's company behind DryBath.

Ludwick Marishane

Founder & Inventor of DryBath

dl-_-|b

Headb Industri ' DryBath® Premium Sachet 250ml DryBath® Premium DryBath® Morning Madness
eadboy industries inc. Pack (10 Sachets/Bathes) [$3 Bottle [15 bathes @ $2.5 each] Pack (25 bathes at $2 4 each)
[Ahead of the Class) per bathe] [FREE SHIPPING] [FREE SHIPPING] [FREE SHIPPING]

Ploneers@Un| - DryBath® Gel - Excel®Uni - Polymath-Innovation $32.00 30'00 $42.00 37'50 $7500 59'95



Case Studies
Dry Bath — Head Boys




Commercialisation Considerations
Beyond the ldea ....Critical Success Factors

\ | | Market

Who
Financing Size
Competition
Distribution Channels
Example: Dog food

How much
Management Need to market

Different MINIMUM VIABLE
Idea / Dimensions PRODUCT
Technology

Of Business

IP Protection



Concluding Remarks

Africa’s Huge Market Opportunity

Innovating to:
= Address Africa’s
challenges

= Accelerate Africa’s
development

Position Africa globally
as a key contributor to
global knowledge pool

Africa's Huge \
Market Opportunity »

Its scale, population, and discretionary " y
spending power is one of seven reasons v i 4
the continent's time is now. °

SOURCE KAl KRAUSE HBR.ORG

= Reduce poverty

Through products and
services that add value.
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Concluding Remarks

[ Intellectual property an important element
1 IP protection is a business decision

] Other essential factors for successful business:

=" team / management

= sound business case that clearly identifies need and solution
= market size

= understanding of competition

= competitive advantage



Thank You
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