
…  AND HOW TO USE THEM

DIFFERENT ‘TYPES’ OF  MARKS

This information is intended to serve as a guide only, is in some aspects simplified for ease of communication and does not take into account complexities that may exist in 

particular circumstances. In all cases specific legal advice should be sought from an appropriately qualified IP attorney or lawyer.
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Digital marketing experts estimate that most 

Americans are exposed to around 4,000 to 

10,000 ads each day.  (Forbes, August 2017)
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– Distinctive signs

• Trade Marks

• Collective Marks

• Certification Marks

• Geographical Indications 

– Case study

– “Parking Lot” lessons from Australia and New Zealand

OVERVIEW
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TRADING  NAME

WOLLOMBI 

ORGANICS 
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TRADE MARK
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COLLECTIVE MARK

16



CERTIFICATION MARK
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GI ?
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BOROBI
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CERTIFICATION MARKS



CERTIFICATION MARKS AND PROTOCOLS
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KA MATE HAKA
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KEVIN ROBERTS:  



LINKS FOR MATERIALS

https://www.ipaustralia.gov.au/about-us/news-and-community/news/indigenous-knowledge-issues-protection-and-management

https://www.iponz.govt.nz/about-ip/maori-ip/maori-advisory-committees/

https://www.ala.org.au/wp-content/uploads/2018/05/Terri-Janke-ICIP-Presentation-27March2018.pdf

https://www.mbie.govt.nz/business-and-employment/business/intellectual-property/haka-ka-mate-attribution-act-guidelines/

https://www.australiacouncil.gov.au/about/protocols-for-working-with-indigenous-artists/

http://www.terrijanke.com.au/indigenous-art-protocols

https://indigenousartcode.org/fake-art-harms-culture/

http://www.saatchikevin.com/lovemarks/future-beyond-brands/
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