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-

) TMI protection: national, regional and
International.




distinctive signs

S O ducts

1es of products
o
vs a terrific role in the psychology of
g he choice of product and services: What
product to ch why this product; what
this  product will add to my daily life....




to those of competitors

prise marketing campaign; indeed

ﬂy‘ N enterprises:
’

d an identity, image and reputation on the market

-- Imprc : itation of its own products and
strengthen the relationship with the clients

The quality of the products, push clients to remain linked to the TM owner.
At the same time the trust of the clients, impose the producer to keep an
high standard in products marked with it TM




Ol distinctive signs

ngibles on the market
Important economic asset

.1 Mld. de US$ IBM: 52.7 Mld. de US$

-

v,

Vhen I d 1n a dynamic way the TM can reward the owner
with high in comy

An intangible asset, when adequately managed, can be crucial for
getting support from private and public investors.
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http://www.dailymotion.com/video/x1sna1_pub-marlboro-country-1960-cigarette_ads
http://www.dailymotion.com/video/x1sna1_pub-marlboro-country-1960-cigarette_ads
http://www.dailymotion.com/cluster/ads/tag/marlboro/video/x1p0qd_music-of-marlboro-country_ads
http://www.dailymotion.com/cluster/ads/tag/marlboro/video/x2t3p2_marlboro_ads







2)NIVEBEgal aspects

- AnyAdistipetive sign (words, letters,
AUMErAIsy drawings, pictures, shapes,
colors, legoetypes, labels) or combinations of
signs,, that can be graphically
represented, used to distinguish goods or
services may be considered a trademark




A Designs

The merger of words

and designs




Nokia, OHIM application N1040955. Signature tune of Nokia Corporation
S Tarzan yell, OHIM application N. 000736827




For using the Collec Vfg/f 2 business have to be member of the
CTM consortium and tespect the conditions of use imposed by
the consortium regulation
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crvices that comply with a set
certifying authority.

]
e M, the use of Cettification TM do not
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It

that all' production methods used by the company

The use of a certificati M impose the respect of a “user regulation”,
explaining i.e.: the methods of production

WOOLMARK
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onstitute a TM:

ary to public order or morality.

mislead consumers :

M Juct

ingredients

al beatings, official hallmarks and emblems of states
roanizations: ONU, Governments, Ministries, etc..

Relative ground for refusal

1) TM identical or similar to exiting TM, i.e.: INTELL v. INTELLE;
NIKE v. NIKY.




ole il tising campaigns

h guage of the country: Nova, Pajero,

sting TM, in order to avoid potential disputes
a2 DN that recall or is identical to your TM

ea rotect and to be memorized (kodak)

b otect all aspect of your TM
Jord

Shape three-di ional

Logo

Colorx(s)

packaging

sound

smell, (where possible)



priate market

iy a Propriété Intellectuelle)

aine de la Propriété industrielle)
‘mi onisation du Marché Intérieur)

ux des Marques)

International route, N d system

Check the Market

Licensing or Franchising contract: you should verify that the licensee or the
tranchisee respect the contract obligation

Enforce your right in the case of abusive use by third people.
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National IP Office

Regional

Regional IP Office Office

o Intemacmn K oge Madrid system

Nat. Office

Nat. Office

Nat. Office




A

‘Madrid system is of granting the registration

, iir “ountries

.b C

i ative file management
N, FR, ES)

More than 135.000 users; 412,000 international registration in force =

4,800,000 National TMs

Extremely useful for SMEs since costs are reduced of 10/20 times

Madrid System




The Madrid System
data 2008: about 80 members))

Arrangement 11
Protocole 21
Arrangement and Protocole 45

Madrid System




./.. Madrid System

Madrid Agreement (1891)
Madrid Protocol (1989)

June 1989

Madrid System
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anagement:

N 2 @ :"

Formal examination,

registration,
notification and publication,

Possible refusal by contracting parties

Madrid System




Madrid System data 2003

® International Route
= National Route

S

Filing Application in JP, USA, FR,
CH, EC, AU, SG, MZ, EG, KE;
SD, CN UK*

@ International Route
O National Route

National Route

International Route

Filing Application in JP, USA,
FR, CH, EC*

Filing Application in EC only*
Filing Application in JP, USA,
FR, CH, EC, AU, SG, MZ,
EG, KE; SD, CN UK*




N e
\

France
3
281=15.0%0

aln users

. Austria
723=3.3%

Switzerland
2

= (o)
/ 04=10.1% — . —
413=1.9%

Germany
4 999=22.9%

Denmark

Russian 347=1.6% Benelux
Federation 2 104=9.6%0
355=1.6%

Madrid System datz

Czech Republig
Italy 355=1.6%

1 806=8.3%0

United Kingdom

599=2.7%




Registrations mote

than (400,000)

N. Of Owners

WA DYAOWIELS” categories

104900
21408
4555
245

18

80.00%
16.33%
3.47%
0.19%
0.01%

11-100 marks
27%

131126

> 500 marks
5%0

100.00%

1-2 marks
32%0

3-10 marks
259%0




bsite: www.wipo.int/sme

parzano(@wipo.int
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