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EUROPE Fgrr;(;:;sse Increase from year N° domestic N° of outlets TIURNOVER (billion) tunover (in billion USD or Euro)
company-

COUNTRY Total before in % brands in % Total franchised >ompany-owneq currency Total franchised owned

Austria (2004) 390 5.40% 45 6,900 EURO 4.5

Belgium (2004) 100 3,500 UsD 2.8

Czech Rep.(2005) 90 300

Denmark (2005) 128 usD 0.07

Finland (2005) 177 3,666 EURO 4.88

France (2006) 1037 11.60% 87.60 43,680 EURO 45

Germany (2006) 900 85 51,100 EURO 37.7

Great Britain (2006) 800 11.8 35,000 usD 21.7

Greece (2005) 430 6,540

Hungary (2005) 300 20,000

Italy (2005) 735 54,893 46,337 8,556 EURO 18.2

Netherlands (2006) 498 9.90% 21,400 EURO 21.9

Poland (2005) 210 13,500 EURO 1.1

Portugal (2005) 489 8,500 UsD 3.4

Russia (2006) 195 26.60% 73 2,800

Slovenia (2006) 141 33% 39 3,246 1,531 1,715

Spain (2006) 960 63,584 EURO na

Sweden 2005) 300 9,600 EURO 8.42 1.9 4.5

Switzerland (2005) 180

Turkey 800 75 USbD 25

TOTAL EUROPE (20) 8860
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