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Our Mandate

• Milestone: Milan’s Plan of Action (February 2001)
• Practical IP solutions for SMEs worldwide
• Nationally-focused IP customized approach
• International network for IP promotion
• Making the very best use of the Internet
• Partnerships within and outside the UN



Outreach



Outreach: (a) SMEs Website

Aim: Use the Internet to reach out to the greatest number
of SMEs and SMEs support institutions with practical
information on IP from a business perspective.

Launched in English in July 2001
Spanish version: November 2001
French version: February 2002
Arabic, Chinese and Russian versions: March 2003.

Over 1,500 pages of regularly-updated practical
information on IP for SMEs and SMEs support institutions
in English.





SMEs Website: Monthly Hits (2001-03)
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Outreach: (a) SMEs Website

Some Highlights:









Outreach: (a) SMEs Website

Future Tasks:



Outreach: (b) SMEs CD-ROM

• Our aim is to publish the entire content of the SME
Website in a single multi-language product:



Outreach: (c) Electronic-Newsletter

• The objective is to reach out regularly to partners
and interested readers with articles, useful links,
case studies, best practices, activities on IP for
SMEs. Currently available in 6 languages

• Subscribers:



(c) E-Newsletter (by Language)
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Information Outreach: (d) Articles

15 substantive articles for WIPO Magazine. Republished
on SMEs Website. Some illustrative topics:

• Practical IP Issues in Developing a Business Plan

• IP Ownership: Avoiding Disputes

• Licensing of IP Assets; Advantages and Disadvantages

• Trade Secrets are Gold Nuggets: Protect Them

• Copyright Protection: Reaping the Benefits of Literary or
Artistic Creativity

• Future Tasks: publish articles in a booklet and continue
activity



Outreach: (e) Papers

Over 20 substantive papers on a broad range of issues. Some
examples:



Outreach: (f) Guides

• New Series of Guides on IP for Business:
Published:





Outreach: (g) Other Products

• Manual on Collective marks, Certification
marks and Geographical Indications (under
preparation)

• Policy Guidelines on Best Practices on IP for
SMEs (under preparation)



Including IP in SMEs Products



Including IP in SMEs Products (a)

Include an IP component in publications,
activities, toolkits of partner institutions targeted to
SMEs. This in view of creating a customized IP
content. Examples:

• INVESTIGUIDE of the CEI
• ITC Guide on “Exporting Automotive Components”
• Five Research Studies by the ILO on Creative

Industries in SADC Region



Including IP in SMEs Products (b)

• WIPO/ITC Guide on “Marketing of Crafts and
Visual Arts: The Role of IP - A Practical Guide”

• WIPO/ITC Negotiating Technology Licenses: A
Basic Training Manual

• WIPO/ITC Guide on Secrets of IP for Exporters



Events



Events (a)

Strategy:
• Bring IP issues to SME events
• Bring business perspective to IP events
• Video-conferencing, wherever possible
• Dissemination of background documents and/or PPTs
• Work with appropriate external partners to guarantee

participation of target group
• Include IP within broader framework of support to

SMEs for enhancing their competitiveness



Events (b)

Participated in (or made substantive contribution to) 83
events worldwide (January 2002 - November 2003)

• Events organized by the SMEs Division: 7

• Events organized by External Partners: 35

• Events organized by/with Internal Partners: 43

• Background documents for internal partners: 6

• Expert meetings 4

• Expert missions (Asia, Africa, Latin America & Caribbean,
Eastern Europe): 4

• Participants (period 2002 - 2003): over 7,100



Events (c)

Main external partners and number of events:

• IP Offices: 24
• Intergovernmental Organizations: 17
• SME Support Institutions: 9
• NGOs: 8
• Universities: 7



Events (d)

Future Tasks:
Holding self-financed events in Geneva for

selected target groups, such as:
• Seminar for technology managers of incubators and

science parks
• Train the trainers programs
• Orientation program on IP for SMEs for

Geneva-based diplomats



Research



Research

Aim: Keeping abreast with current IP environment
for business and IP use by SMEs. Some examples:

• Norwegian SMEs and the IPR system: Exploration and
Analysis (Published)

• WIPO Survey of IP Services of European Technology
Incubators (Published)

• National Studies on IP and SMEs (on going: Bhutan,
Mongolia, Nepal, Philippines, Sri Lanka, Tanzania and
Sierra Leone, Chile, Colombia, Costa Rica, El Salvador,
Honduras and Paraguay)

• Study on Copyright Industries in Five Arab Countries





Key Challenges



Key Challenges

• Working closely with SME Focal Points and SME
Support Institutions

• Benchmarking best practices
• Working in Arabic, Chinese, Russian
• Video conferencing
• Bringing new products to market faster
• Making Website the key reference on IP for SMEs

worldwide
• Information collection and research



Thank You

federico.guicciardini@wipo.int
www.wipo.int/sme


