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Our Mandate

Milestone: Milan’s Plan of Action (February 2001)
Practical |P solutions for SMEs worldwide
Nationally-focused I P customized approach
International network for |P promotion

Making the very best use of the Internet
Partnerships within and outside the UN



Outreach



Outreach: (a) SMEs Website

Aim: Use the Internet to reach out to the greatest number
of SMEs and SMEs support institutions with practical
Information on IP from a business perspective.

Launched in English in July 2001

Spanish version: November 2001

French version: February 2002

Arabic, Chinese and Russian versions: March 2003.

Over 1,500 pages of regularly-updated practical
Information on |P for SMEs and SMEs support institutions
In English.
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Aclivilies & Services

Welcome to the SMEs Website

Hawe you everwondered what is "intellectual property® ar
what relevance it could possibly hawve to the creation ar
success of 3 small or medium-sized enterprise (SMEY? IT
wes, then you have come to the right place.

Here, we take a close look at intellectual property (P from
the perspective of SMEs and anahze the possibilities
offered by the IF system for improving their performance
and competitiveness.

The wel site alzo offers details on the activities of WP O's
ShEs Division and provides information of interest to SME
support institutions.

=

Search Conlact

X . fpor . Espafiol - Frangais - P

Mailing List

Enter your E-mail address
to recee manthly e-mail
newsletter:

Email &ddress

Subscribe

[Archives]

IP and SMEs Brochure [FDE

HNews

e Yaluation of Intellectual Property: What? Winw? and How'?

e Making a Mark: An Introduction to Trademarks for Small and Medium-sized

Enterprises. The first in the new series of WIPO guides on "Intellectual Propery for Business",

i Domain Hames: Making a Good Choice. Adicle published in the Jub-August issue of the

WP O Magazine.

e Horwenian SMEs and the IPR System: Exploration and Analysis: executive summary.
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Outreach: (a) SMEs Website

Some Highlights:
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Links to Internet Resources

This database provides links to on-line information an the protection and commercialization of intellectual
property (F) especially of interest to small and medium-sized enterprizes (SME=S). The listis not a
substitute for professional advice. It has been compiled with a views to facilitate the location of accurate 1P
and business related information. For all legal matters, users should seekindependent legal, husiness
ar ather professional advice befare relyving ar acting on any infarmation provided by the listed Weh sites.

< [IP Links Database

o Accessthe SMEIP Links Datahase
o ListofAbbreviations Used inthe Database

Motice and Disclaimer About External Links

All external links from the SMEs Web site of WIFD have been pre-screened and assessed, to the extent
possible, for appropriateness of their content in terms ofthe ohjectives ofthe SMEs Web site. Further, on a
redular but periodic hasis, the external links are checked and updated. Yet some afthe links may not be
wiorking andfor the list may not be up-to-date, accurate or complete.

Should you find any broken links ar links that need to he modified, updated ar remaved, aor ifyou have any
further camments or sudgdestions concerning the links provided inthis database, please contact us by e-
mail at SME.hailiEnwino.int,

= Disclaimer -
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Partners and Support Institutions
Why do we want to work with partners and SME support institutions?

Given the overwhelming numhber of SMEs, collaboration with institutions operating at the international,
redional, national and local levels that represent the interests of SMEs appears to bhe the anly way to
effectively reach aut to such a wast number of patential clients. Through such collabaration, IP semnices to
SME= could be integrated into the existing framewark of services aimed at assisting SMEs in facing some
of their daily business challenges. Marny partners and support institutions have useful web sites. Some
are referred to here.

Whe are our potential partners?

Qur potential partners include institutions respansible for farmulating, financing and implementing
palicies and activities aimed at supparting the development ofthe SMEs sectar, aswell a5 IF offices and
husiness consultants. An indicative list of potential partners is available.

How do we co-operate and collaborate?

Wihile wee like to be proactive, we alsowelcome any request for collaboration. Feel free to contact us ifyou
need any information or clarification an this matter.

Culr co-operation normally bedgins on an ad hoc basis, often initiated by a phone call or e-mail, Whenever
possible and appropriate, itis followed by a formal visit by either side, and may gradually result in joint
activities and projects. At no stage dowe insist on signing a formal agreement or a memarandam of
understanding (MOLL to define the scope or madalities of aur mutual co-operatian.

WP hirinns tncthe inint effnd ite wact inchnnee and evtarnal nehawnrk nfterhnical evnedice and evnerienra
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Some Web Sites of Partners and SME Support Institutions

Ahu-Ghazaleh Intellectual Property
LRGP Tt

hittp it 300 . COM

Academy of Applied Science (LIS

it iy 28 S-warld. org

Arah Saciety far Intellectual Property
BEIP

hitp it S pip.org

Azia-Pacific Economic Cooperation
MPEC)

http ity BiZAP EC . comd
hitp ey actetsme . org.phd

Central Eurapean [nitiative

bt ity c2inet. org

Enterprize Ireland

hitp ity enterprise-ireland.ie

European Commission Programime
for the Promaotion of Innovation and
Encouragement of SME Padicipation

hitp ity cordis lufinnovation-smesshome bl

European Small Business Alliance
(ESHA)

hitp sty e sha-eurape. orgf

European Union's Programime far
Fromaoting Entrepreneurship and
SMEs=

hitpeiieuropa e inticommienterpris efentrepreneurshipfindes bitm

Foundation for Finnish Inventions

it Sttty T ROTT. C O

Global Information Metwork for SMES

hitp ity in. sme.ne.jpihome. bitmil

Hong kong SWE Information Centre

hitp Sy Sime . gon. oy hklsmeopfendglishind exicfim

Industry Canada

http-frstrateqis.ic.gc.cal

Institut Mational de la Proprigté

Industrielle {MFD

it Sty TR LT




Outreach: (a) SMEs Website

Future Tasks:



Outreach: (b) SMEs CD-ROM

e Our am isto publish the entire content of the SME
Website in a single multi-language product:
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Outreach: (c) Electronic-Newsletter

e The objectiveisto reach out regularly to partners
and interested readers with articles, useful links,
case studies, best practices, activitieson |P for
SMEs. Currently available in 6 languages

e Subscribers:




(c) E-Newsdletter (by Language)

3500 -
3000 -
2500 + W Arabic
2000 - M Chinese
M English
1500+ B French
1000 - [JRussian
[ Spanish
500 -
O_

Subscriptions as of December 2003



Information Outreach: (d) Articles

15 substantive articles for WIPO Magazine. Republished
on SMEs Website. Some illustrative topics.

Practical |P Issuesin Developing a Business Plan

|P Ownership: Avoiding Disputes

Licensing of |P Assets; Advantages and Disadvantages
Trade Secrets are Gold Nuggets: Protect Them

Copyright Protection: Reaping the Benefits of Literary or
Artistic Creativity

Future Tasks: publish articles in a booklet and continue
activity



Outreach: (e) Papers

Over 20 substantive papers on a broad range of issues. Some
examples:



Outreach: (f) Guides

e New Series of Guideson IP for Business:
Published:



e

E

"Hm__h%f«q
S

—
T
=
=
-
-
B
=

UN MARCHIO

troduzione all’utilizzo
i archi per le piccole
ie imprese




Outreach: (g) Other Products

e Manual on Collective marks, Certification
marks and Geographical Indications (under
preparation)

* Policy Guidelines on Best Practiceson | P for
SMESs (under preparation)



Including IP in SMEs Products



Including IP in SMEs Products (a)

Include an | P component in publications,
activities, toolkits of partner institutions targeted to
SMEs. Thisinview of creating a customized |P
content. Examples:

NVESTIGUIDE of the CEI
TC Guide on “Exporting Automotive Components’

~Ive Research Studies by the ILO on Creative
ndustriesin SADC Region




Including IP in SMEs Products (b)

o WIPO/ITC Guide on “Marketing of Crafts and
Visua Arts: The Roleof IP- A Practical Guide”

o WIPO/ITC Negotiating Technology Licenses. A
Basic Training Manual

o WIPO/ITC Guide on Secrets of |P for Exporters



Events



Events (a)

Strategy:
Bring IP issuesto SME events
Bring business perspective to | P events
Video-conferencing, wherever possible
Dissemination of background documents and/or PPTs
Work with appropriate external partners to guarantee
participation of target group
Include IP within broader framework of support to
SMEs for enhancing their competitiveness



Events (b)

Participated in (or made substantive contribution to) 83
events worldwide (January 2002 - November 2003)

Events organized by the SMEs Division: 14
Events organized by External Partners: 35
Events organized by/with Internal Partners: 43
Background documents for internal partners: 6
Expert meetings 4
Expert missions (Asia, Africa, Latin America & Caribbean,
Eastern Europe): 4

Participants (period 2002 - 2003): over 7,100



Events (C)

Main external partners and number of events:

| P Offices:

Intergovernmental Organizations:
SME Support Institutions:

NGOs:

Universities:

24
17

~N 0O O



Events (d)

Future Tasks;

Holding self-financed events in Genevafor
sel ected target groups, such as:

o Seminar for technology managers of incubators and
science parks

o Trainthetrainers programs

 Orientation program on |P for SMEs for
Geneva-based diplomats



Research



Research

Aim: Keeping abreast with current |P environment
for business and IP use by SMEs. Some examples:

Norwegian SMEs and the IPR system: Exploration and
Analysis (Published)

WIPO Survey of |P Services of European Technology
Incubators (Published)

National Studies on |P and SMEs (on going: Bhutan,
Mongolia, Nepal, Philippines, Sri Lanka, Tanzania and
Sierra Leone, Chile, Colombia, Costa Rica, El Salvador,
Honduras and Paraguay)

Study on Copyright Industries in Five Arab Countries
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Key Challenges



Key Challenges

Working closely with SME Focal Points and SME
Support Institutions

Benchmarking best practices

Working in Arabic, Chinese, Russian
Video conferencing

Bringing new products to market faster

Making Website the key reference on IP for SMEs
worldwide

| nformation collection and research



Thank You

federico.guicciardini @wipo.int
WWW.WIipo.int/sme



