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Build A Better Search Engine to Protect Ownership of Originality

Dr. Hao (Henry) Du
Co-founder and CEO @ Huski.al

We provide Al based search engine with actionable insights
to protect your brands, product designs, or NFTs in eCommerce space
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Brands are one of the most important assets. Brand protection
market is huge but broken

* $S2.8trillion counterfeits and cost 5.4 million jobs”

* Hurts both sides

Revenue [oss

Brand dilution

Huge fines

* EXxpensive problem to solve

Amazon's Brand Protection Initiative and 10,000 workforce
Safe Act

Not labor-intensive, but expert labor-intensive
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https://www.forbes.com/sites/wadeshepard/2018/03/29/meet-the-man-fighting-americas-trade-war-against-chinese-counterfeits/?sh=4094df021c0d

Huski's Solution

We build fEaiEolgisiselfitfelalsy to help brand owners and [P
professionals to know their brands are used so that

they can take to the brands.

What Where How

brands are used in

Text Image Video

and what does it impact to your business?
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What Al and Big Data can do on this journey?

- 3 expensive questions to be answered by Al and Data

* Question 1, Isit copyrighted content
* Textandimage-based trademark search engine

* Question 2, How is it used?
* |Sitfair use orinfringement?

Context-aware text and image analysis

* Question 3, Whereis it?

* Vertical search engine covers major eCommerce space and 1+ million independent sites
amazon eb y LJShOpify \ Express l]-l .com 60+ m|”|On ||St|ng8
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Question 1: Is it copyrighted content
Answer T: Multi-search all parallelly running at once

Exact match

Design Search Code
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Whole Image Analysis
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Question T: s it copyrighted content
Answer T: Multi-search all parallelly running at once

Exact match

NLP based smart fuzzy
search
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Key Feature Analysis

Text-to-image Analysis
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Question 2: How Is it used

Answer 2: Context-aware text and image analysis

Input: https://www.amazon.com/dp/******xx

Data Analysis

Brand Source Date

Image Name

Category

Under Armour Men'S Charged Assert... Under Armour Road Running Link (Amazon) 2021-12-27

2} Online Copy @ 929

£ Edited Copy

Version:

Online listing
iInfringement analysis

Clear

Infringement Analyze
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Risk Factor Analysis Result Status

999 e O

Edited

Overall Risk Factor

999 @

Product Title and Description >

Product Images v

m Image 1 Part 2

* SN: 88555448 81.8 W=
SN: 79247163 (D) 81.5 l il
+1 SN: 77779877 (UA) 80.3 M=
SN: 77737107 (UA) 80.3 M=

SN: 79288771 (DAILY PURE) 687

SN: 87133593 (BOOMLEMON) 671 -

#. SN: 88085128 658 WE=
.$|__ SN: 86246034 538 M=
H SN: 77590378 (UA) 53 M=
¢ SN: 85665842 (X EXCEED PHYSICAL CULTURE) -

risi 523
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Question 3: Where is it?
Answer 3: Vertical Search and Cross Domain Knowledge Graph

3.8M Brand Owners

ners
AR A e Products
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AliExpress  DH!:ic.com Wwish
13K+ Lawsuits

60+ million listings

Image is from linkedin maps
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https://www.forbes.com/sites/wadeshepard/2018/03/29/meet-the-man-fighting-americas-trade-war-against-chinese-counterfeits/?sh=4094df021c0d

Possible expansion to even more

Al Powered Search Engine to Search Multimedia Brand Usage in eCommerce and more

Search Design Patterns
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Search NFTs
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Huski's solution is built with unsupervised machine
learnings and largest cross domain knowledge grapnh

The engine is improving everyday, Riitaellir=1a\Alagtle = Eol=] [Tgle Holols)

>00% recall for

Image Trademark Retrieval Recall -
millions of classes!
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The graph is also growing everyday, L w95 ®

10M Trademarks
13K Trademark related lawsuit cases, 369K related trademarks ~ LiSting -> Infringement
1.7M Lawyer Database, 16K IP Lawyer Profiles
3.8M Brand Owners

1./M eCommerce Sites

60M Product Listings AliExpress DHUiccom  “wish
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Our Vision

UJse frontier technologies to reduce the cost of IP
ownership and promote [P awareness and fair
use, so that to promote innovation in the long run
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Thank You!

% Huski

Build A Better Search Engine to Protect Ownership of Originality

We provide Al based search engine with actionable insights
to protect your brands, product designs, or NFTs in eCommerce space

henry.d@huski.ai



