HONDA

The Power of Dreams

IP Actions Based on Honda Designs
- Role and Strategy of Design Patent

November 16, 2011
Honda Motor Co., Ltd.
Intellectual Property Division 1



<Contents>
1. Introduction of Honda
2. Honda Design Process
3. Honda IP Activities
4. Strategy

5. Issues to be solved



Global Operation of Honda

Headquarters
Tokyo (Japan)

Venezuela

Affiliated Companies

Peru »

474 worldwide [[ _ H
‘--r :ﬁ__ ] @ Brasil
Employees Chile ";
', "- Argentina

More than 179 thousand

Worldwide Sales

% of Motorcycle

of Automobiles

of Power Products
As of 31/03/2011

HONDA




Global Operation of Honda

“Produce where demand exists”™
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Total: 22 countries 59 points

4 m|II Customer

Motorcycles '11. million units
Automobiles 3.5 million units

Power Products 5.5 million units
(2011 fiscal year)



Honda Products

Motorcycles Automobiles

QUE MUNCA

COMO SIEMPRE

Power Products




These are important parts of Honda Philosophy
which two founders, Mr. Honda and Mr. Fujisawa

left to us.
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Respect for

To nurture and promote each person’ s characteristics by
respecting individual differences and trusting each other

Individual a5 equal partners.
To realize and share the Three Joys, “Joy of Buying”,
Three Joys  “Joy of Selling” and "Joy of Creating” with all related

people.
Joy of  To provide each customer with not only satisfaction but also
Buying sympathy and emotion through products and services.
Joy of  To make customers enjoy valuable products and hearty
Selling services, then strengthen thus established mutual trust.

To fully exercise ability and create valuable products and
Joy of . . .

) services which exceed expectations of customers and sellers,

Creating

then make them feel happy.




Design Process







PHILOSOPHY

Atlitudestowards Viaking Proaucts

“Sangen” Concept

- Actual Place

- Actual Object

- Actual Situation

To base on own
experience and reality




Original Design Effectiveness

Example: Odyssey in China

New Odyssey launched in March 2005 in China caught large popularity due to sporty and
creative design with unique law floor & gravity center, Increased the sales Into nearly double.
— Creation of original design will bring bigger sale
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2nd Odyssey (launched in Apr. 2002) 3rd Odyssey (launched in Mar, 2005)

Planned sale: 14 thousand units/year Planned sale: 20 thousand units/year
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Original Design Effectiveness

Example: Scooter in Thailand

In 2004, Yamaha launched a new scooter into Thai market then almost monopolized
by under-bone motorcycle, which captured women and young people popularity.
Then Honda launched a new designed scooter which broadened the market further.
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Application of Design (1)

Worldwide Application No.
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Application of Design (2)

Application for South America

Application for South America by country
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Purpose of Anti-Counterfeiting Activities

1. Protection of Customers

— To eliminate risks of misunderstanding fake to be
genuine

2. Protection of Honda Brand

— To show up Honda’ s difference from others
Honda logo, Product name <« Trademarks
Product designs <— Design Patents
Original Technology < Invention Patents

14



Number of Honda Action against Copies

Worldwide
Total No. Design Patent :

243 (11.9%)

Parts

Power Product
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2043 cases in 2010, including 89 lawsuits
Lawsuits: Middle&South America 37, Asia&Oceania 16, China 11,
Europe 23, Middle&East Africa 2



Example of Counterfeit Case

B Automobiles

(In China)

Honda “CR-V”

Counterfeit




Example of Counterfeit Case

H Motorcycle (In Chile)

Honda BIZ




Strategy 1 - Filing Aspect

H Design Patents for Parts

Automobiles

Reg. No: 5.575

Parts design patents are useful for dealing with
hybrid design copy and spare parts copy

Reg. No: 5.578
18



Strategy 2 - Enforcing Aspect

B Publication of Enforcement

Apology Statement
(Argentina)..............

FLMITL [2] FERAE ) DFL “[F0e IV SR s " B TUCLikdar

WAR PIREY COM A

Munuelgeneralde Isabelqueno Efedrina:ia

enviaba detenldnsa IaJusht:Ja un detenido

whgialVias lebecid o
loes B5 i, Precadid
#Bussl, #n 1575, an
|3 rispresiin ded ERP

4 Civmay Fudvrsl poreels

e ]
- II'\-ILII.

P .-mu..-.
Foid ke b i g T UL,

Pemmaite 2 Termpdis

AUTOMMOTORES CERMD .0 INFORA, & SUS CONCTROSARIOS,
CLEMTES Y AL PUBLICD EN GENIRAL CUE HAN CESRADO 1N L
COMERCIALLTACON DF MOTOOCUETAS DM LA MARCA " POR SER

CORFURDSLE DM LA MARCS “Bi REGETEAD POR HOMDE MOT0R
CICL LT £ LA ASSGENTINA, (CENACH A0 TAMBIEN H CESADO N L3,
COMEAC AL ACKN Df MOTOOCLETAS T TUNSNG, CUE ADEMAS
EEINGER LS MODDLOS MDUSTRIALES W T2.606Y FLAST
RECISTRADCS PO HCMDA MOTS0R 11, |10 ENLA AGENTNA 1
NCHOAELOS “BEX ¥ “IX TGy " RESPEC TIVAAI I INTE BIDSCADCIE KRS AT

1
= ALITOMOTCRES CERRG S8, FECOROCE Lt | STIMIIA ¥ VALEET B I

El LEF MODELLYS INDUSTRALTY M* TEEM ¥ 73007, ¥ DE LAS MARCAS

detras de Critica W AEG N BORAT) T IOMOA BT BEG. W 2131851 ¥ SE DSCLLM

PPUIBSLEC AMEITE A HEREW MGFCH T, LT0, PORA £, LSO MO
ALTTCRADK D LS MODELOS IMCUSTRINLES MENCIONADIOS ¥ D [
LA MARCA CORFUNCIELE COM LA MARCA B0 1

[]

-

Newspaper “Clarin” 27 July, 2010

Raid Action (China)
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Strategy 2 - Enforcing Aspect

B Publication of Enlightenment (In Chili)

B Cuidado con productos de copia

HOMDA MOTOR DE CHILE S.A. filial de HOMDAMOTOR GO, LTD. JAPON.
informa atodos los clientes sobre la presencia en Chile de productos
calificables como copias de los productos fabricados por nuestra compafiia,
los cuales pudieran comercializarse, como gi de productos HOMDA se
tratara, generando confusion en los usuarios de este tipo de eguipos. Honda
Matar de Chile 5.4, notiene responsabilidad alguna sobre estas copias,
ademas deja muy en clar gue todos nuestros productos tienen gdlo una
marca, HOMDA, 13 cual cuenta con las mas estrictas normas, tanto de
calidad como de respaldo en nuestro pais.

Comouna manera de proteger su derecho como comprador, v de manera de
poder efectuar cualguier consulta sobre garantia 0 mantencidn de post venta,
Ud. deberd exigir siempre de parte de nuestro distribuidor 1a factura ariginal
del producto HOMDA Yy su cedificado de garantia. En ambos documentos
deben constar los siguientes datos:

1} identificacion del vendedor

2} identificacion del cliente y del producto HONDA
3 mimero de serie

4) fecha de la compra.

Muestra identidad

Muestro logo corporativo se escribe con letras mavdsculas como muestrs el ejemplo;

HONDA

Este emblerma es marca registrada en mas de 100 paises y regiones para serusado bajo permiso de Honda
Motor Co. Lid. Mosotrog no tenemos segundas marcas u otras marcss, solo Honda,




Problems to have to be solved (Chile)

1) Design patent applications are only with drawings, prohibits photos.

2) Marks or Indications “Disefo Industrial” or “D.l.” and the registration
No. as a condition of enforcing the design patent.

3) The criminal sanctions for design infringement, are just pecuniary
fines, Imprisonment is not available. Not enough so as to give
refraining effect.

4) The customs do not have authority to judge design infringement.
Lawsuit is always necessary.

5) Precautionary measures (injunctions) are very seldom granted by
the Courts.
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Closing Remarks

Each customer and each brand can enjoy legal
protection only when IP systems including design
patent are appropriately legislated and operated.

Such protection will bring industrial development
and country prosperity with customers’ happiness.
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The Power of Dreams
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