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INTERNET USAGE BY WORLD REGIONS

Source: (IWSpourcelnternetWorld Stats(IWS). www.internetworldstats.com

0
World Population Usage Usage (%) Growth If)o ulation
Regions 2002 (Est.) (Year 2000) | Latest Data Users (2000-2002) P .
Penetration
858,584,600 4,514,400 6,866,400 1.1% 52.1% 0.8%
853,234,000 126,157,000 | 222,238,795 | 36.6% | 76.2% 26.0%
3,550,767,300 | 114,303,000 | 185,458,120 |30.5% |62.3% 5.2%
727,252,160 | 103,075,900 |172,834,809 |28.4% |67.7% 23.8%
246,344,400 5,272,300 7,165,407 1.2% 35.9% 2.9%
31,080,240 7,619,500 13,069,833 2.2% 71.5% 42.1%
L O1NE2 6,267,262,700 | 360,942,100 | 607,633,364 | 100 % 68.3% 9.7%
TOTAL
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Worldwide InternetUsage

(1 in 6)peopleusethelnternetin North AmericaandEurope.
NUA

In Europe thenumberof Internetusersshouldleapfrom
28.4%t0 67%In the nextthreeyears which meanghatas
manyas200million Europearusersareexpectedo beonline
by 2006,accordingto ForresteiResearch.

Thenumberof womenusingthe Internetworldwide passe®6
million or 45 percentof theworld'sinternetusersin 2001.
(ComputerEconomics)

In 1993,therewere26,000domainnamesn use.ln 1999,
therewere5 million websites.(U.S. Departmenbf
Commerce/Netcratft)

In 1993,3 million peoplewereconnectedo the Internet.By
theendof 2003,morethan560million peopleworldwidewill
beconnectedITU).
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# Country or Region Population Users (%) Growth % Popula_tion Date of
( Est. 2002) Latest Data Users (2000-2002) (Penetration) Latest Data

1 United States 288,212,300 172,062,014 28.3% 80.4% 59.7% Jan/2003
2 Japan 127,459,100 59,356,382 9.8% 26.1% 46.6% Jan/2003
3 China 1,306,668,400 58,000,000 9.5% 157.8% 4.4% Jan/2003
4 Germany 81,947,100 37,098,661 6.1% 54.6% 45.3% Feb/2003
5 United Kingdom 59,751,900 28,995,205 4.8% 88.3% 48.5% Feb/2003
6 South Korea 48,651,900 25,650,000 4.2% 34.7% 52.7% Juli2002
7 Italy 58,082,500 18,697,197 3.1% 41.6% 32.2% Jul/2001
Canada 31,496,800 16,841,811 2.8% 32.6% 53.5% Mar/2002
9 France 59,107,500 15,995,853 2.7% 88.2% 27.1% Feb/2003
10 | Brazil 176,274,400 14,322,369 2.4% 186.4% 8.1% Feb/2003
11 | Spain 41,153,400 12,284,589 2.0% 128.0% 29.9% Feb/2003
12 | Taiwan 23,294,700 11,602,523 1.9% 85.3% 49.8% Nov/2002
13 | Australia 19,606,300 10,792,602 1.8% 63.5% 55.0% Feb/2003
14 | Netherlands 16,179,500 10,074,033 1.7% 158.3% 62.3% Feb/2003
15 | India 1,047,074,600 7,000,000 1.2% 40.0% 0.7% Dec/2001
16 | Sweden 8,870,100 6,025,928 1.0% 48.9% 67.9% Feb/2003
17 | Malaysia 23,396,700 5,700,000 1.0% 54.1% 24.4% Dec/2001
18 | Hong Kong 6,800,000 4,413,619 0.7% 93.3% 64.9% Feb/2003
19 | Russia 142,881,200 4,300,000 0.7% 38.7% 3.0% Dec/2001
20 | Switzerland 7,464,300 4,052,836 0.7% 89.9% 54.3% Feb/2003
21 | Indonesia 217,728,300 4,000,000 0.7% 100.0% 1.8% Dec/2001
22 | Argentina 36,508,600 3,882,526 0.6% 55.3% 10.6% Juli2001
23 | Poland 38,601,700 3,800,000 0.6% 35.7% 9.8% Dec/2001
24 | Belgium 10,274,700 3,769,123 0.6% 88.5% 36.7% Apr/2002
25 | Thailand 62,456,900 3,536,000 0.6% 53.7% 5.7% Dec/2001
TOP 25 Countries 3,939,942,900 543,046,332 89.4 % 71.4% 13.3% Feb/2003
Next 208 Countries 2,327,319,800 64,587,032 10.6% 46.3% 2.8% Nov/2002
Total World - Users 6,267,262,700 607,633,364 100.0 % 68.3% 9.7% Feb/2003

SourceinternetWorld Stats(IWS). www.internetworldstats.com



InternetUsagen the Arab World

In the Arab world, the numberof Internetuserswill reach25
million by theendof 2005andInternetpenetratiorratewill
grow to eightpercentalmosttriple the currentrate,according
to MadarResearclroup.

TheUnited Arab Emirateg UAE) hasthe highestinternet
penetratiomratein the Arab world with 27.69percentbf the
populationhavingaccesdo the Net. Bahrainhasthe second
highestpenetratioratein theregionwith 22.06percent.

Both UAE andBahrainareexpectedo increasdheir
penetratiorratessubstantiallyoverthe comingyearswith 38
percenof the UAE havingNetaccesdy year-end2005,
comparedo 32 percentin Bahrain.



InternetUsagen the Arab World o,

Currently,SaudiArabiahasthesinglelargestinternet
communityamongall Arab countrieswith 1.6 million Internet
users Egyptandthe United Arab Emiratesfollow with 1.5
million and900,000usersrespectively.

By theendof 2005,Egyptwill havethe highesthumberof
Internetusersn the Arab regionwith 6.5million Netusers.
SaudiArabiawill havethesecondwig?hestnumberof Internet
usersn the Arab world with 4.48million userswhile Algeria
will have2.4 million.

However,while mostArab nationsareexpectedo see
significantrisesin theironIine,oopuIationsSyria, Irag, Yemen
andSudanwill continueto trail behindothercountriesdespite
two- andthreefoldincreasan Internetusernumbers.

The Arab world populationis estimatecat 280 million people.



Internet Usage in the Middle East

opuaton | ot | e | (9| S |
‘ Dec/2000 Data Population
Bahrain 703,500 40,000 140,200 20% | 250.5% 19.9%
Iraq 25,537,700 | - 12,500 02% |- 0.05%
Iran 65,529,100 | 250,000 402,000 56% | 60.8% 0.6%
Israel 6,413,800 | 1,270,000 1,939,207 | 27.1% | 52.7% 30.2%
Jordan 5,430,400 | 127,300 212,000 3.0% | 66.5% 3.9%
Kuwait 1,984,000 | 150,000 200,000 28% | 33.3% 10.1%
Lebanon 4,003,600 | 300,000 262,500 3.7% | -12.5% 6.6%
Oman 2,971,300 | 90,000 120,000 17% | 33.3% 4.0%
(F:/f‘/fssttigi_) 3,252,700 | 35,000 60,000 0.8% | 71.4% 1.8%
Qatar 610,500 30,000 40,000 0.6% | 33.3% 6.6%
Saudi Arabia 22,147,500 | 200,000 300,000 42% | 50.0% 1.4%
Syria 17,868,100 | 30,000 60,000 0.8% | 100.0% 0.3%
Turkey 70,140,900 | 2,000,000 2,500,000 | 34.9% | 25.0% 3.6%
Emitf;egrab 3,100,400 | 735,000 900,000 12.6% | 22.4% 29.0%
Yemen 16,650,900 | 15,000 17,000 02% | 13.3% 0.1%
TOTAL 246,344,400 | 5,272,300 7,165,407 | 100% | 35.9% 2.9 %

SourcelnternetWorld Stats(IWS). www.internetworldstats.com




Global Internet Statistics(by Language)

Percentage
Internet | of Total Percentage GDP
2004 . GDP of .

access WOt_’|d (est.in M) Population ($B) world percapita | Net Hosts

R R oomy | ®
ENGLISH 230.6 | 36.5% 280 508 $13,812 | 33.4%
NON-ENGLISH | 403.5 | 63.5% 657 5633 $27,590 | 66.6%
EUROPEAN
I(_ANGEUAIGIE)S 224.1 | 35.5% 328 1,218 $12,550| 30.3%
non-Englis
TOTAL
CanGUaces | 224.1 |355% | 328 1,218 | $14,112|33.9% 24,529
(excl.English)
ARABIC 5.5 0.9% 7 300 $678 1.6% $4.2 95
Dnaiaoed 1179.4 [28.3% | 329 10,440
WoRLD 619 940 6,200 | $41,400 9

SourceGlobalReach(global-reach.biz/globstats)
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Female Internet users as % of total Internet users, 2002
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Dial Up InternetTariffs
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Electronic CommerceGrowth

Thesizeof theglobalinterneteconomywill exceedb2.8
trillion by 2003,accordingo InternationaDataCorp.(IDC).

ForresteResearcipredictsthatby 2004,onlinecommerce
will reach$6.8trillion. Thishugeamountcomprises
Forrester'projectionfor bothbusiness-to-businessd
business-to-consumaransaction®nline.

Theanalystfirm projectsthatwhile the United Statesand
North Americacurrentlypresideoverthe majority of online
transactionsHowever thatwill shiftin thecomingyearsas
AsiaandEuropeamationsbecomemoreactive.

TheU.S.will haved47% of theworld e-commercejJapani3%,
Germanys.7%.
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ThelnternetandBusinesses

SmallbusinessethatusetheInternethavegrown46%faster
thanthosethatdo not. (AmericanCity Businesslournals)

Forty-fourpercentof U.S.companiesaresellingonline; 36%
moresaytheywill dosoby theendof theyear.(Association
of NationalAdvertisers)

ForresteiResearchieports,onlineadvertisings expectedo
reach$33billion worldwide by 2004.

Smallandhomeoffices spent$51.1billion on high-techgoods
iIn 1998.(IDC)
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EconomicPotential of the Internet

Reducingtransaction costs.Becauseoutinetransactiongarehandled
morequickly, conveniently andinexpensivelyusinginternettechnology,
manyfirms—especiallythosein data-intensivéndustriessuchasfinancial
servicesandhealthcare—carsignificantlyreducecosts,ascanthe
governmensector.

Boostingmanagementefficiency. Usingthe Internetasa management
tool in productdevelopmentsupply-chairmanagemengndotheraspects
of businesperformanceanmakeeconomicsectoramoreefficientand,in
the processcausesignificantrestructuringpf thosesectors.

Increasing competition, making prices more transparent, and
broadening markets. Thelnternethasthe potentialto bring marketscloser
to thetextbookmodelof perfectcomﬁetition,in which largenumbersof
buyersandsellersbid in a marketwith perfectinformation.

Increasing consumerchoice,convenienceand satisfaction.Many of the
benefitsof enhancegroductivitywill becomeevidentin greaterconsumer
conveniencandexpandeathoices.

17



Internet generated revenue 1996 - 2002
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WorldwideeCommercésrowth

2000 2001 2002 2003 2004 % of total
salesin 2004
Total ($B) $657.0 $1,233.6 $2,231.2 $3,979.7 $6,789.8 8.6%
North America  $509.3 $908.6 $1,498.2 $2,339.0 $3,456.4 12.8%
United States $488.7 $864.1 $1,411.3 $2,187.2 $3,189.0 13.3%

Canada $17.4 $38.0 $68.0 $109.6 $160.3 9.2%
Mexico $3.2 $6.6 $15.9 $42.3 $107.0 8.4%
Asia Pacific $53.7 $117.2 $286.6 $724.2 $1,649.8 8.0%
Japan $31.9 $64.4 $146.8 $363.6 $880.3 8.4%
Australia $5.6 $14.0 $36.9 $96.7 $207.6 16.4%
Korea $5.6 $14.1 $39.3 $100.5 $205.7 16.4%

WesternEurope $87.4 $194.8 $422.1 $853.3 $1,533.2 6.0%

Germany $20.6 $46.4 $102.0 $211.1 $386.5 6.5%
UnitedKingdom $17.2 $38.5 $83.2 $165.6 $288.8 7.1%
France $9.9 $22.1 $49.1 $104.8 $206.4 5.0%
Italy $7.2 $15.6 $33.8 $71.4 $142.4 4.3%

Netherlands $6.5 $14.4 $30.7 $59.5 $98.3 9.2%
Latin America  $3.6 $6.8 $13.7 $31.8 $81.8 2.4%

=

SourceForresteiResearchinc.
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Economiclmpactof Information
 TheworldwidelT mdustry c@r%m QMUI”IOH andis

expectedo grow to morethan$1.5trillion by 2006.Spendingon services
andsoftwarewill growtwice asfastasspendingon hardware.

- Employments dividedby aboutonethird industryparticipantsandtwo
thirdsIT professionalsn IT-usingorganizationsabout70 percenbof
industryjobsarein theserviceandchannelsector.

* |T-relatedemploymenbetween 995and2001grew50 percenfasterthan
thedeveloped-countriesmploymentate—morghan7 percentayear
from 1995through2001.

« Taxrevenuedor governmentérom IT-relatedactivitieshavegrownmore
than40 percensincel995andshouldgrow anothed0 percentoy 2005.

» Asiais expectedo leadin IT spendingvith Chinaprojectedto growthe
fastestatacompoundannualgrowthrateof 27 percentoy 2005

21
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IT Spending
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IT relatedpositions
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Taxgeneratedevenue
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IT relatedemployment

Emerging countries
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WideningDigital Divide

A UnitedNationsstudyfoundthedivide betweerthe Arab and
advancedvorld is "staggering."

TheU.N. saysimprovinginfrastructuré'is critical to closing
thetechnologygap.”

Arab officials acknowledgehatby failing to keepu P on
technologicahdvanceshe Arab world risksfalling furtherand
furtherbehindtherestof theworld.

Theproblemis morebasicthana lack of computersaccording
to the U.N. study.It saysit is difficult to learnabout
Informationandcommunicatiortechnologiesn Arab states.

Thestudyfoundthereis a slow paceof reformwithin Arab
telecomsectorsandpooraccesdo informationresources,
limited personnelnddifficulties with theregion'seconomic
development.

Also, usingthe Internetcostsmoneyandmanyfamilies
throughoutheregioncannotaffordt.
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RealizingPotential

MicrosoftandArabization:Arabicis a 1sttier languagewith
thelaunchof Office XP.

Researcltenteran RedmondandUnited Arab Emirates

Roadshows:Microsoft OpenDoor, Microsoft for Partners,
Dot Net Clubsin universities gtc

Bridging the Digital Divide: Microsoft CommunityAffairs

Microsoft ElectronicLibrary in Jordan& Lebanon.The
programis beingduplicatedn otherArab countries.

Microsoft Mobile ElectronicLibrary (SmartBus)in Lebanon

Microsoft joint programswith SchoolsOnline,Fondation
Saradar
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